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Charles Landry
Executive Vice President
Messaging

another quickly, easily and without racking up huge monthly charges.

The behavior of mobile users in Asia Pacific (AP), the region with the largest mobile subscriber
base, is another huge driver for messaging. With about 2 billion mobile subscribers, this part of the

world is the largest contributor to global messaging traffic and revenue.

Also boosting messaging growth is the large number of enterprises turning to the cost-efficient,
ubiquitous nature of SMS to quickly and easily send personalized, time-sensitive information to their

customers, employees and partners.

And nobody can dismiss the contribution to messaging made by the advancement of handsets. SMS-
capable devices are nearly ubiquitous and easier to use than ever
before, especially now that many have added QWERTY keyboards.
Just as importantly; the proliferation of MMS-enabled devices is on

the rise, and capabilities are becoming increasingly advanced.

Growth Implications
If operators are to reap the financial rewards that result from
growth in messaging, they have to stay on their game, continually ensuring that their messaging offer-

ings are current and delivered with the quality of service today’s subscribers demand.

One area of focus should be the ability to move messages. To be successful, operators must over-
come capacity constraints that inhibit them from processing high traffic volumes and large MMS files
that result from more advanced handsets. A stable, fault-tolerant infrastructure is essential to ensure

messages will be delivered even through network failures.

Also, as subscriber expectations mount for messaging capabilities while roaming, global coverage
grows in importance. Although SMS coverage pretty much spans the continents, worldwide MMS con-
nectivity is still in its early stages and quite limited in large part due to a legacy bilateral agreement structure
that lends itself to lengthy implementations in which relationships must be established one at a time.

Today, operators of all kinds need to connect with each other, whether they are traditional mobile

operators or new entrants to mobile like cable operators and ISPs. Because
of diverse messaging protocols and networks, various technologies must
be translated seamlessly to ensure accurate message delivery.
What's the Answer?
Despite the complexities that arise as a result of the boom in mes-
saging, operators that work hand in hand with the right partner will find
themselves in a position where they can easily adapt their services to ac-
commodate industry demands and, as a result, see a positive impact on their
bottom lines. At Syniverse, we are well-positioned to be that partner.
The strength we gained from last year’s acquisition of VeriSign’s mo-
bile messaging division means we have the proven capability to support messaging
volumes for the world’s largest operators. We already provide services for a number of Tier 1
operators. On peak messaging days, such as New Year’s Eve, we continue to break records for

the number of messages processed.
Working with Syniverse also gives operators, and ultimately subscribers, the following benefits:
* Unparalleled reliability — Ensure subscribers receive their messages accurately and promptly.

* Immediate global reach — Systems and connections are in place to ensure subscribers can send

and receive messages around the globe, no matter their location or network provider.
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MOBILE ENTERPRISE SERVICES

Meeting the Messaging Needs of Enterprises

or operators today, providing their
enterprise customers with the abil-
ity to take advantage of mobile users’
increasing reliance
on SMS messaging
is one way to ensure
business relation-
ships remain intact
and revenues keep

growing.

“As mobile pen-

etration skyrockets,

Jason Abodeely
Vice President
Mobile Enterprises Services

the true value of SMS
messaging for busi-
ness has emerged as a necessity rather than a
luxury,” said Jason Abodeely, Vice President,
Mobile Enterprise Services (MES). “Mobile
devices have become the communication tool
of choice for millions of people around the
world. For enterprises, reaching consumers

in this way is critical to their branding and
growth strategies.”

Syniverse’s recent acquisition of VeriSign’s
Mobile Messaging Division positions Syni-
verse to take its already comprehensive set of
messaging offerings one step further.

“From Internet portals to search engines,

financial institutions to the travel industry,

and everything in between, Syniverse enables
enterprises to deliver added value to all their
customers,” Jason said.

Via Syniverse MES, operators provide
their business clients with the ability to use
SMS to communicate di- .
rectly with customers, em-
ployees and supply chain
affiliates — all through the
operator’s network.

Jason said individual
enterprises also are able to .
deploy a mobile enterprise
solution directly from Syni-
verse, if desired.

“The most important
thing to remember is that
business decision makers who take advantage of
Syniverse MES — whether through their operator
or directly via Syniverse — put themselves in an
enviable position where they can better manage
customer inquiries, initiate financial transac-
tions, inform customers of sales promotions,
promote brand affinity and increase productiv-
ity,” he said. “The capability to securely commu-
nicate via mobile messaging is a tool that simply
cannot be overlooked in today’s competitive

business environment.” B
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* Full interoperability — Disparate operator types, networks, protocols and standards are our

specialty, giving operators the ability to provide seamless messaging services to subscribers.

Moreover, enterprises across a myriad of industries that turn to messaging as a viable channel for

reaching key constituents also can benefit from our expertise and broad solution set.

The phenomenal growth in messaging represents exciting opportunities for mobile operators and

enterprises that are able to adapt to demands. At a time when many industries are unsure of their future

prosperity, it’s inspiring to know that, thanks to messaging, not even the sky is the limit for mobile. ®
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Upcoming Events:

GSMA Mobile Worid
Congress

February 15-18
Barcelona, Spain

CDG IRT
March 2-4
Quintana Roo, Mexico

GSMA BARG #75
March 8-10
Cairo, Egypt

CTIA Wireless
March 23-25
Las Vegas, Nevada, USA

Frost & Sullivan
Customer Contact

April 18-21

Marco Island, Florida, USA

RCA Annual Convention
April 27-30
Las Vegas, Nevada, USA

Corporate

8125 Highwoods Palm Way
Tampa, FL, USA 33647-1776
+1 813 637 5000

AP

18/F, One Landmark East
100 How Ming Street
Kwun Tong, Kowloon
Hong Kong, China

+852 2893 0737

CALA

Thames 91-Office 1

San Isidro-CP: 1609
Provincia de Buenos Aires
Argentina

+54 11 4765 8680

EMEA

Regus Zen Building
Newtonlaan 115
Utrecht, 3584 BH
The Netherlands
+31 302106511
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SYNERGY MOBILE GALLERY

Photos displayed in the mobile gallery are submitted by Syniverse employees who took
the images using their mobile devices.

Photo taken by Joe DiFonzo in La Jolla, California, USA, using an iPhone 3GS

Photo taken by Michael O'Brien in St. Moritz, Switzerland, using a BlackBerry Storm 2
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